Job Title:   Senior Communications Manager 

Organization:  NACCRRA 

Posted:  February 27 2006 

Closing Date:  March 30 2006 

Job Description:  NACCRRA, the National Association of Child Care Resource and Referral Agencies, is the national non-profit network of 850 child care resource and referral (CCR&R) agencies. Located in every state across the US, CCR&R agencies provide families, child care providers, and public and business leaders with information, resources and critical data about child care in their communities. NACCRRA's mission is to provide vision, leadership, and support to community CCR&Rs, and to promote national policies and partnerships committed to the development and learning of all children.

Position Purpose: The Senior Communications Manager is responsible for leading and coordinating all marketing and communications efforts for NACCRRA , and to fulfill the objectives of NACCRRA's communications and marketing plan. There efforts will include branding and positioning; design, development, and production of print collateral; media outreach; website updates; and communications quality control. It is expected that the Senior Communications Manager will develop a pro-active media strategy to engage the public on child care issues.

General Functions: This position ensures that all marketing/communications messaging is effectively and consistently conveyed across multiple communication mediums. The Senior Communications Manager works very closely with all the organizational areas (parent engagement, membership services, technology, public policy, research and product development) to develop and execute communications/marketing programs and activities in support of organizational objectives. The Senior Communications Manager will also work with state and local CCR&R members and appropriate public and private organizations to execute the communications agenda. 

Requirements: At least a Bachelor's degree in Communications and three years experience in communications and marketing. Must have exceptional interpersonal skills and be able to work as a member of a complex and highly motivated team of experts. Must have demonstrated planning and leadership skills and must possess analytical and problem-solving skills. 

Specific Duties: 

1. Refines, executes, and manages the organization's strategic overall communications and marketing plan.

2. Develops and implements a specific strategic media plan for each NACCRRA product released.

3. Ensures all marketing/communications messaging and print collateral is consistent with the organization's strategic message, branding, and visual identity.

4. Writes press releases, creates and manages media contact database, develops press kits, and acts as liaison with journalists and other media contacts.

5. Establishes partnerships and builds strong relationships with external organizations in an effort to increase the reach of the organization's message, and to promote its position as a leader in the child care field.

6. Coordinates with membership department to effectively provide and promote a wide range of member services, and develops strategies for increasing membership rolls.

7. Works closely with the Research and Product Development department to create and disseminate practical, high quality brochures, reports, and other publications.

8. Works closely with events team in planning and promoting the Annual Policy Symposium, Regional Institutes, and other NACCRRA sponsored events.

9. Manages relationship with graphic designers, printers, and fulfillment services.

10. Works on parent engagement projects to ensure effective messaging to parents nationwide.

Email: jobs@naccrra.org 

Website: http://www.naccrra.org
